
  Corporate Social Responsibility

Conclusion

Amway is a family business with family values. Its IBOs are people who want to make a difference to the communities in
which they operate and to the wider world community. This is Corporate Social Responsibility (CSR) in action. 

The clue to Amway's success is the careful planning of its strategy and its involvement with many stakeholders in getting
the strategy right. Of course, it is early days in the latest chapter of a strong relationship between Amway and UNICEF.
Evaluation is taking place to measure the success of the initiative in terms of meeting fundraising goals. Customer
research is carried out to test customers' views on the relationship and to find out how aware the general public is about
what Amway is doing in the field of CSR.
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